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Methodology Disclosure - Short

Research conducted by Yabbr Listens Pty Ltd
Commissioned by The Australia Institute

End client The Australia Institute
Fieldwork dates 17 - 18th March 2026

Mode of data collection Automated telephone poll and SMS
Target population Automated telephone poll and SMS
Sample size 1184

Australian Polling Council (APC) Compliant Yes

URL of Long Methodology Disclosure Statement https://ucommsapc.info/

Voter intention published Yes



@ COmT]S sgl?itrrglgguncil

BY YABBR Quality Mark

Methodology Disclosure - Long

Effective sample size after weighting applied 1040

Margin of Error associated with effective sample size +/-2.84%

Variables used in weighting Population distribution (Age x Gender)
Weighting methodology Ranked weighting

Full question text, responses categories and randomisation See within attached

Proportion of landline/mobile completed samples 93% Mobile 7% Landline

Source of Sample Households selected at random within the Federal

Seat of Kooyong

Positioning of voter intention questions within survey First question after call and SMS intro

Undecided voter handling Respondents who answered "Undecided" were
then asked a leaning question

2pp calculation method Respondent allocated preferences
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Methodology Disclosure - Short

Research conducted by Yabbr Listens Pty Ltd
Commissioned by The Australia Institute

End client The Australia Institute
Fieldwork dates 17 - 19th March 2026

Mode of data collection Automated telephone poll and SMS
Target population Automated telephone poll and SMS
Sample size 1046

Australian Polling Council (APC) Compliant Yes

URL of Long Methodology Disclosure Statement https://ucommsapc.info/

Voter intention published Yes



@ COmT]S sgl?itrrglgguncil

BY YABBR Quality Mark

Methodology Disclosure - Long

Effective sample size after weighting applied 947

Margin of Error associated with effective sample size +/-3.03%

Variables used in weighting Population distribution (Age x Gender)
Weighting methodology Ranked weighting

Full question text, responses categories and randomisation See within attached

Proportion of landline/mobile completed samples 87% Mobile 13% Landline

Source of Sample Households selected at random within the Federal

Seat of Mackellar

Positioning of voter intention questions within survey First question after call and SMS intro

Undecided voter handling Respondents who answered "Undecided" were
then asked a leaning question

2pp calculation method Respondent allocated preferences



WENTWORTH .
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@ COmT]S sgl?itrrglgguncil

Methodology Disclosure - Short

Research conducted by Yabbr Listens Pty Ltd
Commissioned by The Australia Institute

End client The Australia Institute
Fieldwork dates 17 - 19th March 2026

Mode of data collection Automated telephone poll and SMS
Target population Automated telephone poll and SMS
Sample size 1190

Australian Polling Council (APC) Compliant Yes

URL of Long Methodology Disclosure Statement https://ucommsapc.info/

Voter intention published Yes



@ COmT]S sgl?itrrglgguncil

BY YABBR Quality Mark

Methodology Disclosure - Long

Effective sample size after weighting applied 1055

Margin of Error associated with effective sample size +/-2.84%

Variables used in weighting Population distribution (Age x Gender)
Weighting methodology Ranked weighting

Full question text, responses categories and randomisation See within attached

Proportion of landline/mobile completed samples 95% Mobile 5% Landline

Source of Sample Households selected at random within the Federal

Seat of Wentworth

Positioning of voter intention questions within survey First question after call and SMS intro

Undecided voter handling Respondents who answered "Undecided" were
then asked a leaning question

2pp calculation method Respondent allocated preferences



L@_JJ COMMS rareen ggl?itr:glé:aguncil

BY YABBR Quality Mark

Methodology Disclosure - Short

Research conducted by Yabbr Listens Pty Ltd
Commissioned by The Australia Institute

End client The Australia Institute
Fieldwork dates 5th - 6th March 2026

Mode of data collection Automated telephone poll and SMS
Target population Automated telephone poll and SMS
Sample size 1281

Australian Polling Council (APC) Compliant Yes

URL of Long Methodology Disclosure Statement https://ucommsapc.info/

Voter intention published Yes



L@_JJ COIMMS Koovone ggl?itr:glé:aguncil

BY YABBR Quality Mark

Methodology Disclosure - Long

Effective sample size after weighting applied 1115

Margin of Error associated with effective sample size +/-2.73%

Variables used in weighting Population distribution (Age x Gender)
Weighting methodology Ranked weighting

Full question text, responses categories and randomisation See within attached

Proportion of landline/mobile completed samples 85% Mobile 15% Landline

Source of Sample Households selected at random within the

Federal Seat of Farrer

Positioning of voter intention questions within survey First question after call and SMS intro

Undecided voter handling Respondents who answered "Undecided" were
then asked a leaning question

2pp calculation method Respondent allocated preferences





